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AKQA/Marmite
Love it or hate it? 

Customer Success Story

Overview
AKQA is an independent, ideas-led advertising agency that exists to help its clients lead in 

the digital age. Clients are multinationals and come from a wide spread of sectors ranging 

from automotive, entertainment and FMCG to telecoms businesses and the COI. Brands 

include Nike, Sky, Orange, Xbox and Unilever.

Challenge
The launch of the new Marmite cereal bar 

called for AKQA to create a completely new, 

innovative and creative campaign. The 

Marmite cereal bar is the first savoury cereal 

bar in the world, expected to create a 

polemical discussion amongst consumers.

As Marmite already has a large brand 

presence online, with a Facebook fan-group 

of over 250,000 members, it was a logical 

step to exploit this social community for a 

consumer generated content campaign.

The unusual and surprising innovation of a 

savoury cereal bar tied in perfectly with the 

“love it or hate it” approach consumers have 

to the brand, allowing AKQA to stimulate

HIGHLIGHTS

• 2.6K+ Video Clips Uploaded

• 5K+ Incremental Facebook 
  Members

• 41K+ Streamed Shows on 
  Video Player 

 an online debate around the product, 

using videos taken at experiential 

sampling events in shopping centres and 

train stations around the UK, which 

captured consumer reactions to the new 

cereal bar. 

Videos were created across the UK, 

generating a large amount of content to be 

added to the Facebook campaign fan site, 

and causing another challenge for AKQA. 

The agency needed to manage the sheer 

volume of the authentic video generated 

to fuel the debate.

“Kyte delivered the solution with a platform 

that simplified content management and 

drove consumer engagement.”
- Jon Freshwater, Account Manager at AKQA 

Did he love it or hate it? 
See the result on page 4.
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Solution
AKQA decided to use Kyte’s 360° online video platform 

with its native social functionality and unique ability to 

enable and moderate user generated content (UGC), 

making the management of the large amount of videos 

easy and straightforward. 

 

Jon Freshwater, Senior Account Manager at AKQA said: 

“The two most important success factors for us were to 

be able to upload large amounts of content at the same 

time to keep up with the sampling activity content, as well 

as to drive discussion on Facebook. We wanted to make 

people feel like they were part of a Marmite-movement, 

and for that to work, there had to be a lot of videos and 

consumer interactivity.  Kyte delivered the solution with a 

platform that simplified content management and drove 

consumer engagement”. (continued. . .)

“...With Kyte’s solution, it’s pos-
sible to leverage a unified plat-
form to efficiently manage large 
amounts of consumer content and 
deliver the consumer interaction 
that’s so critical for success.”
- Jon Freshwater, Account Manager at AKQA 
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Marmite Cereal Bars Fan Page
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Results
Since the launch of the innovative campaign in March 2010, the Marmite Cereal Bar Facebook group has already won 5,000 members, 

who either “love it or hate it”.  Thousands of comments have been posted on the site, both about the videos and the cereal bar product. 

The use of the Kyte platform has further facilitated the interactivity that AKQA was aiming to stimulate through the campaign, by 

enabling members to vote for and see the most popular videos using Kyte’s rating functionality.

Since the start of the campaign, which went live at the 

beginning of March, up to 50 video clips have been 

uploaded simultaneously to the Facebook campaign page.  

In total, over 2,600 video clips have been posted to the site. 

According to Freshwater, platforms like Kyte are the future of 

digital marketing: He added: “For an agency such as AKQA 

using this volume of video content in an online campaign 

can be complex and time consuming. But with Kyte’s 

solution it’s possible to use a unified platform to efficiently 

manage large amounts of consumer content, and deliver the 

consumer interaction that’s so critical for success.”    

Marmite Cereal Bars Campaign Canvas Page Marmite Cereal Bars Campaign Page

He loved it!


	AKQA_Marmite_page_1.pdf
	AKQA_Marmite_page_2
	akqa_marmite_case_study_page_3
	AKQA_Marmite_page_4

